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Reducing Food Waste: why it 
matters to business and what you 

can do
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Data are from EPA's Waste Reduction Model (WARM) 

Relative GHG Impacts
Food Waste Management Activities
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2015 Oregon GHGs emissions by category + lifecycle stage
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Oregon DEQ – laser-focused on prevention
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Reduce Generation

Reduce Disposal

Incinerate
Landfill
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Opportunity
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The true cost of wasted food for a business is 10-20 
times the cost of waste disposal 

4% to 10% of food purchased is thrown away before 
reaching the customer’s plate

Food costs are 28% to 35% of all restaurant revenue

17% of meals are left uneaten by diners

Did you know?
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The business case for food waste reduction
The business case for food waste reduction

Source: Champions 12.3

For each $1 
invested, 

$7 of financial 
benefit realized



Elaine Blatt| Oregon Department of Environmental Quality 9Source: National Restaurant Association

Your customers care 

A Source:   Unilever; Forbes

• 72% of U.S. diners care 
about how food waste is 
handled. 

• 47% are would be willing to 
spend more money at a 
place that tries to reduce its 
food waste. 

• 87% of consumers will have 
a more positive image of a 
business that supports 
social or environmental 
issues.
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Oregon Restaurant and Lodging Association
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Wasted Food Wasted Money
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https://www.oregon.gov/deq/mm/wpcampaigns/Pages/Wasted-Food-Wasted-Money.aspx

https://www.oregon.gov/deq/mm/wpcampaigns/Pages/Wasted-Food-Wasted-Money.aspx
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Achieving prevention at scale – commercial 
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https://pacificcoastcollaborative.org/food-waste/
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State-wide campaign
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Grocery stores, farmers markets, restaurants and more!
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Evolving focus – food systems

• Soil health; markets for compost

• Systems resilience

• Support for localized efforts, 
including support for local business 
responses 

• Source reduction as an adaptation 
response to climate change

• Production techniques that might 
produce food with longer “shelf life”
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New strategic planning process

16

• Consider the full lifecycle 
of food

• Engage partners and be 
more inclusive

• Foster collaborative 
partnerships
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Thanks!
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Elaine Blatt

Senior Policy Analyst
Oregon DEQ Materials Management Program

elaine.blatt@deq.state.or.us

Oregon’s 2050 Vision for Materials Management:
Oregonians in 2050 produce and use materials responsibly – conserving resources –
protecting the environment – living well
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